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Mayor Catherine Pugh has seen initiatives in her first year 
in office overwhelmed by the city’s homicide rate 


AMY DAVIS/BALTIMORE SUN 
Baltimore Mayor Catherine Pugh, shown at a monthly Cabinet meeting at City Hall, has sought to boost employment for city residents 
and increase funding for schools, but her first year has been marred by a persistently high crime rate. 


OPING WITH 
VIOLENCE 


By LUKE BROADWATER AND IAN DUNCAN | The Baltimore Sun 


very time an emergency happens in Baltimore — a shooting, stabbing or fire — Mayor Catherine 
Pugh receives an alert on her phone. 
Some days, it seems, her phone never stops buzzing. 
In her first year as mayor, the 67-year-old former state senator has taken steps to reduce unemployment, 
shored up funding for schools and taken down public monuments to the Confederacy. 


But whatever progress she might be making on 
those fronts has been overwhelmed by the rising 
concern among city residents, community activists 
and business leaders that Baltimore’s crime rate 
remains persistently and staggeringly high — and 
nothing officials have done to address it seems to be 
having any effect. 

The number of homicides in Baltimore has soared 
above 300 for a third straight year. Carjackings have 


jumped by 32 percent since last year. The city is on 
pace to end 2017 with more than 1,000 shootings. 

“The thing I’m most frustrated with is the 
violence? Pugh says. “It’s frustrating because you 
know it takes time. It’s frustrating because it’s a 
problem that demands attention.” 

Elected last year in a close Democratic primary 
with rival Sheila Dixon, Pugh came into office last 
See PUGH, page 19 


Dan Rodricks revives his informal public-service initiative NEWS PGs 
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| Seen as 
test for 
Russia 


Analysts say Md. was 
targeted in early ads 
seen on Facebook 


By JOHN FRITZE 
The Baltimore Sun 


WASHINGTON - The simple advertise- 
ment betrayed little about its intent or 
origin. It pictured Freddie Gray and two 
other African-Americans who died in en- 
counters with police alongside the words 
“never forget.” 

Analysts say the ad — and hundreds more 
aimed by Russia at Facebook users in 
Maryland follow- 
ing the Baltimore 
riots of 2015 — 


might have been a Inside 
dry run for the Russian probe 
broader, national shifts focus 
social media cam- to Kushner 
paign that followed NEWS PG10 


in the presidential 
election campaign 
months later. 

Of the 3,000 Russian-linked ads Face- 
book turned over to Congress this fall, more 
than 250 were targeted at Maryland — a 
blue state with little sway in the national 
election that nevertheless remained in the 
spotlight because of the unrest. 

The debate over police interactions with 
African-Americans in Baltimore, Ferguson, 
Mo., and elsewhere offered an easy issue for 
Russians to exploit, analysts say, long before 
Donald Trump emerged as a serious 
presidential candidate. 

“Russians needed practice,” said James 
Andrew Lewis, a senior vice president at the 
See ADS, page 14 
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k | JACK LUSKIN DIES: 

ji Jack Luskin, who built a 

Baltimore-based chain of 

= electronics and home ap- 

pliance stores over 

Par Me nearly five decades with 

ie, ¥ his famous slogan, “The 

WEF Cheapest Guy in Town,” 

died Friday at age 89 of 

complications from an infection at his home 

in North Palm Beach, Fla. His chain grew to 

56 stores in Il states before shutting down in 
1995. NEWS PG 22 


Ravens, NFL e to keep fans 


Player protests, dull play are mg 
among reasons for dip in interest $ 


BY JEFF BARKER | The Baltimore Sun 


It seems paradoxical: The Ravens, who have sold 
out every home game since they arrived in Baltimore 
in 1996, are advertising tickets for today’s contest at 
M&T Bank Stadium. 

But this is where the Ravens find themselves in 
2017: contemplating the prospect of empty seats, and 
appealing to fans to “Win Together. Purchase your 
tickets today!” even as the team is contending for 
what would be its first playoff berth since 2014. 

Thousands of fans are trying to resell their tickets 


to the sold-out game today against the Detroit Lions 
at 7L000-seat M&T Bank Stadium via Ticketmaster, 
PARTLY SUNNY the team’s official resale outlet, or StubHub. Seats 
i were available this week in almost every section; an 
31] ; 3 $80 ticket for an upper end zone seat could be had for 
A U= = as little as $29. KENNETH K. LAM/BALTIMORE SUN 
HIGH LOW ne Soe Every week, some ticket holders must miss the Some of the lower-level seats at M&T Bank Stadium were empty at the start of 


game. But the NFL is laboring across the board this the game between the Baltimore Ravens and the Miami Dolphins on Oct 26. The 
See NEL, page 18 National Football League has struggled this season with a decline in fan interest. 
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Cloudy on Monday SPORTS PG 12 


F LU SH OTS Always Fast Tracked Walk in and get your flu shot with little or no wait. Open 365 


days a year, 8 am to 10 pm, including weekends and all 


holidays. No appointment is needed. With most insurance 


Patient First 


Twenty-lT wo MARYLAND Medical Centers 


plans, there is no cost to you. 


